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Definition Entrepreneur/ship

ENTREPRENEUR

An entrepreneur is a person, who perceives an opportunity and 
creates an organization to pursue it. 

Bygrave / Hofer 1991

CREATIVE CREATORS

“Creative Creators” are in an creative/artistic process, 
by which individuals – either on their own or inside 

organization – pursue opportunities without regard to 
the resources they currently control.

An interpretation after Stevenson / Jarillo 1990
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Norbert Bauer
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Entrepreneurial Excellence
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Entrepreneurial Excellenceon Success in Cultural Business Sector


